iggemeyer to Alternate 
| Theatre, New York, 


1p ae ore in its ef- | 
ive ‘American theatre 
est oe most for his | 


Niggemeyer, producer 
ly 300 dramatic shows 

00 musical comedies. 
liggemeyer will produce 


, Theatre 
ternating with those 
y Boris Petroff. Two 
ige shows produced a 


Viggemeyer, Newest ad 


both playing the Pub- 
it, are reported by man- 
lendid productions. 
ous Star-Maker 


in 


duced stock shows 


e, is the discoverer and) 


of almost as many 
tage and screen person- 


in show business. 


tage production staff for 
ubliner & Trinz chain of 
in Chicago, and later he 
ned Balaban & Katz. He pro- 
ws for Mark Fisher, Al 
‘Ralph Williams, and 


E es his hiss to fatie to 
Niggemeyer, who cast him for 


udeville. Pauline Lord, 
_ Devore, Dorothy Shoe- 
bert Rascoe, Elsie Alden 
‘Ohnnie Dooley are some 
‘Mr. Niggemeyer’s pro- 


Niggemeyer's 


ire lor production 
tds st 


particular 
tends 


i Swift action. Therefore, 
Ss who look to Publix for 


ion of Mr. Niggemeyer 

lix production staff, a/ 

fferent note has been | 
world's 
ation. 


s exclusively for Pub- : 


in eS | 


e | 


rs ago he became chief 


City Chap,” taking him out | 


to- | 


satrical fare will find that | 


largest ! 


Publix 7 


| BLONDE LEE TWINS ADMIT THEY’RE | 


| 


Mildred and Muriel Lee, in “Knick-Knacks’ declare they're not 
“Anita Loos Characters’ even if they are blonde. 


The appearance of twins on the stage is fast losing its novelty, 
| but the Lee Sisters, appearing this week at the Theatre 
lin John Murray Anderson’s Publix production, 
unique in that they look, dress. 
weigh, talk, like and dislike and 
|danee exactly alike,—and despite 
|being blonde, are both ladylike. 

i “Our pet peeve is against Anita 
i/Loos, authoress of ‘Gentleman 
Prefer Blondes’. She started an 
lavalanche of unjust thoughts 
lagainst blonde girls. Now almost 
every blonde girl is suspected of 
being a Loos character,” Says | 
| Mildred Lee. : 
These two petite blonde misses 


riod of three years. An offer was 
‘feld Follies but it was refused in 
favor of Publix Theatres. 


Muriel, who is older than her 
sister Mildred by five minutes,: is 


a serious illness and was in need 
| of healthful éxercise, so the. fam- 
were Ned Wayburn’s student pro-jily doctor in their home town, 
digies of 1926-7. They are now Syracuse, 
booked solid by Publix for a pe-' the road to health. 


\Pablix Greatest Employers 
| Of Stage Talent In America| 


The most prosperous year in all history for the showfolk, accord: 


ling to labor 
ments and better working conditions for t 
ever enjoyed. 

Last year found more than | 
|2.800 chorus girls, approximately | lest single employer oh. ae 
1550 dancers of every bee ghd tame)! people in the world, far surpass-| 
[78 “blues” singers, 192 wes ling mamy of the vaudeville cir- 
|singers, 85 comedy somgsters, cuits and producing companies 
1156 comedians, 2,300 musicians | .ombined> 
‘and many pene clasts pe sheet With the coast to coast advent 
pone Digeinge anna idee Cor- | ° of the deluxe motion picture Mon 
“number, va ies ltre, a new type of stage entertain- 
poration alone, used » ae paint ‘ment has been created by Publix. 
ad ald ean pe ip =1 |The elaborate pictures of today 
| dancers, BY ee blues” i are exhibited in surroundings 
opera singers, 20 ef 00: lwhich demand extensive, 


ER Os mus 
6 comedians : R , es 
‘oe thereby becoming the larg- (Comtinucd on next Page) 


hese people than they have 


& > 
‘heatres Corporation, Paramount Building, New York, Week of April 16th, 1928. 


wwNEW SALES - PEP FOR UNITS! © 


“NOW TELL WORLD PUBLIX 


| “PREFERRED” BUT POUT AT STORY || 


ithe field, last week. 


SHOWS LEAD THE FIELD.” 
MR. KATZ URGES IN NOTE 


In a letter addressed to Publix executives in 


r. Sam Katz, President of Publix .Theatres, 


“heart-to-heart”’ 
M 


| fired the opening gun of a new campaign for national appreciation 


| 


““Knick-Knacks,” are} 


jextended to them to join the Zieg-| | 


responsible for the adoption of a} 
stage career by her sister and her- 
self. She had just recovered from | 


prescribed dancing as) 


statistics, was the year of 1927 bringing more engage-| 


town ) 
‘entertainer, 


1of 1895. 


of the amazing entertainment and money values of Publix stage 
shows. 

In his letter, Mr. Katz points out that the Publix pioneering 
days of uncertainty and experimentation are mostly past. Ample 
demonstration to the public and to the l’ublix organization, Mr. 
Katz says, has been made of the fact that Publix stage shows offer 
vastly superior entertainment over any competitive offering even 
at higher admission prices. 

NO LIMIT FOR PUBLIX 

Further demonstration has been made that there is no genius 
too great, nor ability too elusive, as to be above the-ability of 
Publix to capture it for the benefit of the public and the organiza- 
tion. 


In effect, Mr. Katz urges us 
to shout from the housetops that 
‘the personnel of Publix is com- 
| | posed of the best persons obtain- 
jable for the posts held—and that 
because of this, the theatregoer 
is getting the greatest value for 
his money ever offered in this 
| history of the American theatre 
——a value that includes the most 
luxurious theatres, the mast 
capable theatre managements 
and staffs, the most capable film 
buying and booking experts, and 
the most effective internationally 
famous creators and arrangers of 
stage entertainment and music. 

Go Getters In Demand 

In his letter, Mr. Katz points 
out that all of the elements of 
jhuge success are already in the 
hands of those who man the thea- 
tres—and the principal remaining 
thing left is for the local theatre 
to prevent the facts from remain- 
ing secret. 

The full text of his letter 
lows: 


Publix Theatres 
presents 
“KNICK-KNACKS" 
Devised and Staged 
by 
JOHN MURRAY 
(1) 


“Antiques” 
THE FOSTER GIRLS 


(2) 
MILDRED anp MURIEL LEE 
(3) 

“The Silver Ornament” 
THe PASQUALI BROTHERS 
(4) 

“HUMPTY DUMPTY”" 
and the 
STAGE ORCHESTRA 


(5) 

’ LLORA HOFFMAN 
(6) 
WINFRED anpD MILLS 
(7) 
MILDRED ano MURIEL LEE 
(8) 

“The Phantom Crusaders” 
LLORA HOFFMAN 
and 
THE FOSTER GIRLS 


ANDERSON 


/ 


fol- 


Mr. Katz's Letter 

“For some time I have been 
worried for fear that there isn’t 
the fullest appreciation on the 
part of field executives for the 
real genuine effort and expense 
and experiment and experience 
that goes into the make up of the 
Publix units on the part of your 
organization in properly selling 
them to the public. 

“This is probably the first letter 
I have ever written in my life in 


W. the nature of a personal plea. I 
Next eek jam making this personal-at this 
i 


Sens time, because I do want you to 
Winfred and Mills, rated high | 


: know that I have given more my- 
among the best colored comedians | geif to the development of Publix 
on the stage, make their initial 


i ake itial units than to anything I have ever 
appearance in this city when they | undertaken, and I put in a couple 
appear next week at the ........ 'of years of real sweat before we 
Theatre with the John Murray An- reached our present state. 
derson’s “Knick-Knacks.” Millions Invested 

They have been featured play- 


“In excess of two million dol- 
ers in such famous Broadway col-|lars has beem invested in am or- 
‘ored shows as “Africana,” “Shuf- 


ganization and manpower and ex- 
‘fle Along,’’ “Dixie to Broadway,’ | perimental work in gettime the 
“Blackbirds,” ‘Iiza,” “ Dina h’ 


acts up to their present standards. 
and a host of others. For twenty | We have worked days and nights 
consecutive weeks they appeared | trying to make it possible to send 
at the late Florence Mills’ “Plant-|to your theatre aé¢ts that would be 
ation Club” in New York, one of |sufficiently professional looking 
the society haunts of America. jand have sufficient quality of en- 
With his appearance in (mame of |tertaimment, so as to distinguish- 
next week Mills celebrates | your theatre from the others. 
his twenty-first anniversary as am| “In the Production Department 
Winfred first stepped | over fifty men are engaged at a 
behind the footlights im the spring |salary cost of mearly $10,000 per 


Settings and Costumes Designed by 
HERMAN ROSSE 
Costumes Executed by 
BROOKS 


General Music Director 
NATHANIEL FINSTON 


Negro Entertainers To) 
Society Folk Here 


- variety | 
songs and material for this show. 


| week at the present time in pre- 
| parime these acts for you. 


They have complete new fun, 
2} 


(Continued on Page 


eee e ee ticeerassseresicensesssusnseasarennese 


Perea 


nar neerteryeemony sense ret 


2 


PUBLIX HAS 
MOST JOBS 
FOR t ACTORS 


(Continued from Col. 2, Page 1) 
programs. The _ performances 
have developed in keeping with 
the magnificence of the great 
palaces in which they are present- 
ed and instead of spelling the end 
of stage entertainment, as was 
predicted by the theatrical pro- 
ducers of ten years ago, movies 
have opened a field of opportunity 


for talent far greater than ever | 


offered by the legitimate theatre. 

A pioneer in this modern 
amusement business in the Publix 
Theatres Corporation, an affilia- 


LOCALIZE THIS STORY 
FOR YOUR NEWS- 


PAPER! 


tion of deluxe movie palace opera- 


tors, holding valuable pruperties. 


in nearly every large city in the 
United States. By collective 
strength, this company is able to 
organize special revue productions 
in its New York studios and then 
route them across the country for 
more than 35 weeks of guaranteed 
playing time. This organization 
employs more chorus girls and 


artists than: any other theatrical | 


| 


firm in the world. Each week of | 


the year a new production has its 
premiere at the Paramount in New 
York City and then goes on the 
road for nine months. When the 
companies return to the East, the 


chorus girls come from?’', ques-| licity 


|for a special stunt or campaign, | posters may be obtained from The 
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TALENT CHANGES 
IN UNITS 


(Note and File) 


TAKE A CHANCE: Beginning 
with the Columbus engagement 
this unit—-RITZ BROS, are out— 
lreplaced by Mills & Shea for Co- 
lumbus and Indianapolis. Will 
advise, just as soon as act is book- 
ed to take their place for balance 
of tour. 
| GEMS: For Kansas City only— 
| PAULINE GASKINS, replaced by 
Victoria Regal. 

MILADY’S FANS: RAE ELI- 
NOR BALL & BRO. close in 
Kansas City——will not be replaced 
|for Chicago. 

DANCING FEET: ALICE FINN 

-one of group of toe dancers to 
be replaced beginning Seattle. 
Will advise 
jmaking replacement. 

HIGHLIGHTS: Beginning Den- 
ver, BARTON & YOUNG added to 
Unit, replacing WILLIE SOLAR, 
| DOUGLAS BURLEY and SHER- 
| RIE LOUISE MARSHALL. 
| RUSSIAN REVELS: DON VO- 
{}CAL TRIO & ROSS & GILBERT 
|close in Los Angeles. TRIO to be 
lreplaced with Anton Teero begin- 


i Denver. Teero is now 
| Here’s one of the multi-colored stenciled-24-sheets Oscar Doob, of ee of DON eer AL TRIO). 


Publix-Kunsky Detroit tame, speaks about. HANDS UP: No changes to be 
zs |made following Los Angeles. 
Frequently a theatre manager written in order to give other}; MIKADO OF JAZZ: No changes 
or advertising manager feels the | Publix salesmen the benefit of his | to be made following Los Angeles. 
need of a few special 24-sheets, |discovery, Mr. Doob says these | J. R. COWAN. 


STENCIL-COLOR.24-SHEETS IN SMALL 
LOTS NOW AVAILABLE FOR LOW- 
COST SAYS DOOB 


| TANS “week / 
3 ~ 


| rything a Secret 


| but is compelled to forego the!Carlson Sign Shop, 1718 Brush 
|idea because of the first-cost of | Street, Detroit, Mich. The theatre! Plan Box-Office 


and Advertising for the) Here are the prices: 


artists are usually re-employed | cuts, art and production. iname and playdates ean be’ in-| 
for er revues. | In the accompanying illustra- | cluded at no extra cost, and 24-| Record-Breaker 
Where ‘does the vast army of/tion, Oscar Doob, director of Pub-| hour parcels post service given. | On ‘“*Mother’s Day” 


tions the public. From every cor- 
ner of the United States there is 
a continual trek of girls, who 
eome to seek their fortunes on 
the stage in the mecca of show- 
dom, New York. But the class. of 
girls who reach Broadway today 
are different from the girls of a 
yester-year. They seem to have a 
finer appearance, are much more 
beautiful, and a hundred percent 
more intelligent. 


uates and others college students. 
A great number have found the 


stage to be more attractive than | 
All of these | 
modern chorines are typical ex-| 


a business career. 


| kind of art-work, at reasonable | 
prices. 
| paper meant that prohibitive costs several colors, would be equal to | 


j 
} 


amples of young American wom-| 


anhood and at least half of them 
are escorted by 


big movie circuits. 


To qualify these young misses | 
for a stage career with one of the | 
Publix, | 


large theatre circuits, 
many schools of dancing have 
been recruited, foremost among 


which are the Allan K. Foster | 


School of dancing; the Albertina 
Rasch Studios and the Chester 
Hale Studios. In addition to the 
school training, the girls are drill- 
ed by the ballet masters of each 
show Besides ballet work, acro- 


batic, tap, soft shoe and specialty | 
dancing are given much attention. | 


their mothers | 
while touring the country via sal 


The picture theatre chorine of to-| 


day has reached a Ievel of per- 
fection that many artists in days 
gone by never attained. 

But not only were the ladies 
of the chorus benefited by this 
movie circuit innovation. Every 
branch of showdom has been given 
a grand lift back to prosperity 
which may account for the eager- 
ness of the showfolk to play the 
Publix and other leading circuits. 
This fact should be sufficient evi- 
dence to prove, to those who 
doubted the possibility of a 
“come-back’’ of the American 
stage, that here, 
theatre presentation is where the 
stage again wins its place in the 


hearts of the theatre goers. The | 


in the movie} 


publie ben<fits by this transition | 


because 
selection of types thereby assur- 
ing an improvement in the enter- 
tainment for the. masses. 

Five of the largest theatrical 


booking offices in New York and} 


Chicago assist the staff of Publix 
bookers in their national selection 
of talent for the Publix revues 
alone. Numerous contests of 
every sort are held all over the 
United States to give ambitious 
amateur talent an opportunity to 
try for a stage career. Many suc- 
cessful artists made a start in just 
such a manner, 


of the larger available | 


| printing. 


Many of these | 
young ladies are high school grad- | 


Kunsky-Publix interests, has Each - 7 ; 
solved the problem by locating a} 5 posters 24-sheet size @ $12.00 | Mother’s Day,” which falls on 
concern that makes stenciled art-'39 « « « « @ 9.60 | May 13 this year, will be the signal 
posters at low cost, in small lots. a es oi | for the opening week of new box. 
It is now. possible to cet Halt a1” @ 7.00 | office records generally in Publix 
dozen colors, if desired, with any |59  “ “— @.  §.50 | theatres. 
Art work and cuts and make-} Scores of organizations in every 
Heretofore, small-lots of ready, alone, for a 24-sheet job of |community will pay honor to every 
“the best mother who ever lived— 
compelled the use of only block-'the- whole cost of 25 complete | your mother,’’ but as usual, the 
| stencil-24-sheets, Mr. Doob points |most outstanding tribute will be 
paid by the Publix theatres. 
Already managers are writing 
copy for advance trailers, urging 
patrons to “Watch for the big 
show starting on ‘Mother’s Day,’ 
May 13.” Organists are preparing 


In a letter to Publix Opinion, out. 


RUSS MOON’S “SPEEDY” FLASH 
MADE “VARIETY” GASP WITH AWE! 


| band leaders. 


|; atre are seeing to it that all of the 
| office. 


|plans contemplated is to either 
give a private-sereening of the 
feature picture current that week, 
at the various Homes For Old 
| Folks, or else invite all of the in-| 
|mates to the theatre as guests of | 
the star, author, and director of 
the feature film. Of course the 
party will be given by the theatre} 
at the suggestion of the star, au-| 
ithor and director—under the aus-| 
pices of the leading newspaper, 
thus getting a lot of free publicity | 
|for the show. Theatres using stage 
talent will amplify their “Mothers” 
campaign. 


“Parking Law” Sold 
| “Tillie” to Greeley 


Manager C. T. Perrin of the 
Publix Sterling Theatre, Greeley, 
Colo., introduced a “new parking | 
| law’’ to his townspeople and which | 
| was combined in an effort to pro-| 
| duce more sales for “Tillie’s Punc-| 
| tured Romance” playing the Pub- 
| lix Sterling, 
: 1,000 cards——printed in black 
;}on a red stock were tied to auto 
| Steering wheels three days in ad- 
| Vance of picture. Copy on the 
;cards follows: “NEW PARKING 
| LAW—FEffective at Once! Section 
|622, Article 16th made necessary 
| by the cold weather. On Friday 
jand Saturday, March 23 and 24, 
;young men change their parking 
| places from the street corners, 
lonely country roads, etc., to the 


PEN rR | Sterling Theatre to see TILLIK’ 
Hardboiled “Variety,” the bible of show business, gasped with awe| PUNCTURED ROMANCE 2 uke 


when Russ Moon, Home Office Publicity representative, figured out the | ;, - 

above ‘‘flash” tor the Rivoli Theatre front. It’s a banner, blue bor- | rp gan 9 ge Aig nie 
der and letters on an orange field. It covers the whole facade of the) Ww. C. Fields. eraetinia oe hea 
building, ant& there is just enough movement caused by the wind to} will find our seats most Pecwes! rs 
make it of eye-compelling interest by day. At night, a battery of|able and restful. Your safest b t 
spotlights on the marquee, makes it even more attractive. is to Obey the Law!” HEPA 


later name of girl} 


}appropriate solos and so are stage | 
And of course the} é 
sales promotion forces of each the-| Vance of previous types @ 


| excitement is beneficial to the box | 


| here. 
One of the most constructive|engaged Mr 


}of any enterprise in 


TAKE 
IN UNI 
KAT. 


(Continued fre 
“Months and 
are devoted in 
right producers. 2 
sets, working on righ 
costumes, digging 
ing every field 
bring these to yo 
sonally put in ec 
own time with all 
greater and greater 
tertainment. 


Far From Gor 
“Now, surely, t 
be treated lightly. € 
preciation should be- 
and not lessened, bee 
shows come to you 80 @ 
heart-sick when I read 
your copy in which yi 
dismiss all of this or 
not for the life of me 
how you can refrain fro 
up on a soap-box on the mi 
ner of your town and she 
| the skies about this 


| tion in the amusement bi 
}of having stage revues © 
‘your door each week th 
| considerably more to pre 
|}your week’s grosses 
which you are able to sell to your 
public at nominal prices. ; 
Worlds Genius For Each Town 

‘‘We have enlisted the support of 
every theatrical organization that 
could be of any service to this 
|plan. 1 have invited the criticism 
}of everyone connected with opera- 
| tion to make this a better 
} tainment feature, and yet t 
|a@ tendency to almost 
y “another Publix 
jreally not fair to the 
jare working here day 
| Spending two-thirds of 
on railroad trains, : 
families on the average % 
|days out of seven—treal 
|God hardships are en 
work and yet I repeat 
|of your copy treats this 
it was a matter of fact 
you had reached for o1 
| put it in a can and la 
sent it along. 


Startling New 
-“This is reaily a 
idea and it is a step 


tainment. 


“We never stop in 
For example, we 
R. H. Bu 
foremost producer of 
tacles in the history of 
ican theatre. His first 
along to you soon, 

of accumulated ex 
millions of dollars of 
produced by him — 
along to your theatre, 


Unfair To Slight 


“Don’t you see how t 
fair you are to the w a 
of things if you do @ 
every inch of copy before yor 
it out, re-write it, em € 
adjective, study it, 7 
feel all this effort here~ 
tell your story, a 

“It is a good story, Ti 
of a story. As a matter 
it is as tremendous as t 


Some day somebody is ¥ 
write the story of all of. 
fort from a disinterested: 
point and you are liable: 
ashamed of yourself 4 
read the story to thi 
you used to treat it, 


“I do not intend 
the nature of a criti 
as I said in the o " 
ter, it is a plea to tell al 
product commensurate 
effort and the in 
gone into it, 


“Won't you be 
receipt of this lett 
your recent copy ant 
looks to you afte 
my letter, and then 
you are going to. fs 
{ will appreciate it _ 


WHAT NO DIMPLES 


ees 2 St ey 

VES KNEE ADVICE 
se petite dancer 
etropolitan this 
ce re sage ad- 
may keep 


TRY THIS DAILY 
The idea is not to bend the 
hinges of the knees. The ex- 
ercise strengthens the legs 
and makes dimples come 
where they are wanted. 


MORE DIFFICULT THAN IT LOOKS 
This exercise also keeps the muscles of the back 
in shape and teaches one to hold the shoulders 
erect. It’s an excellent way to keep from feeling 
old, declares the winsome young dancer, who 
goes through the exercise daily 


so. The legs should be extende: 


on knees that should have them. 


careful six weeks analysis of Publicity stunts and newspaper-breaks obtained by adverti 
ix circuit (partnerships included), indicates that for the present at least, Jack McCurdy, 
Jirector of Publicity, and John McGrail, Director of Advertising, 
ictures, national organization, house institutional possibilities, 
he Boston American, which is typical of the many “smashes” constantly being registere 


are at the top of the 


c= 


00 GOES FOR 
ANT-AD STUNT 


everal managers have 
Find the Line’ want- 
ager J. P. Harrison 

YS. “‘Hippodrome”’ went a 
or two farther by calling it 

‘indoor sport” and stating 
ontest would run indef- 


nt 


ho aren’t entirely 
he “Find the Line” 
es taken from five 
ds in the Classified-Ad 
wn at one side of 
and contestants are re- 
ired to find the ads these lines} 
‘from and then send them in| 
e Con est Editor who judges 
a correctness, neatness 
angement. : 
son got on the average of 
e space daily and the 
in by the contestants 
merous that the local 
called the Contest Ed- 
» how much longer 
vas going to last. 


p the photo-feature 
posed _by 
star of 


Pittsburgh had no 
planting them for a 
out, and likewise Har- 
at the Cleveland “Al- 
ewspapers like to have 
ach spell out ‘‘Hello, Pitts- 
or whatever the name of 
ypens to be. 


ber of Publix Opinion, 
layout to the city ed- 
ive it planted on the 


ter it's planted, write 
T, Home Office Pub- 


“| those three weeks 
| ner line across 


CLARA 
THREATENS WOE | Ssrocr 
TO STERNER SEXX 
[Red Haired “Gold Dig- 
gers” Inspired to Put on | | 
War Paint, Men Fesr | | 


of a" 
~Votlnouse Jinplet 


10 Nee nae powerfully on, te 


> aE 
mittee Bow, im bet current 


‘}is outdreria 
[ia town this 


, a! 
retly, If 


Managing Director Morr 
have been luring the crow 
discovered that Automobile 
regularly. It’s a good idea, 


ds by feeding the right kind of mater 
editors want pictures of Publix stage 
and doubtless his tip will be early followed elsewhere. 


CROWDS FOLLOW PUBLICITY; MORRISON 
AND TARANELLA GET IT! 


Dalian tase 
ther, 


s 


KICKING AT NOTH ING BUT BEAUTY 
Rosette, .who has won much favor this week with Boston audi- 
ences ai the Metropolitan, says this is part of her daily dozen or 


This gets the kinks out of the muscles and it will grow dimples 


in a most effective manner. 


(nk Of Indian chiete 
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ston is Leading Publix Circuit with Publicity Smashes! 


NOT DIFFICULT 
Rosette, premiere dancer af 
the Metropolitan, shows in 
these poses that to meet 
fashion’s edict for dimpled 
knees is not a really strenu- 
ous undertaking at is seems 
after one has practiced it 
often enough. But until 
then it is fairly hard. 


the first thi 


d straight up to their limit stretch. {9 keep in pe 


sing and publicity managers 


list. 


THE ; ; ; 
HE DALLAS MURNING NEWs, SUNDAY, MARCH : 


t Together Here 


week when 
+ fullbleaded 


ison of the “Howard,” Atlanta, and Ray Taranella, of the ‘Palace,’ Dallas, 
ial to the newspapers. Mr. Taranella has 


tars and ‘new cars, so he “hits” 


COLLEGE PAPER 
STIRS STUDENTS 


Texas Christian University is in 
Fort Worth, Tex., and that’s where 
Manager Raymond B. Jones and 
Publicity Director Bob Hicks, kin- 
dled their exploitation fire for 
Student Prince” playing” at 
Publix Worth Theatre in For 
Worth, Tex. 

“The Skiff’—the official publi- 
eation of the university was used 
in stirring up interest in the pic- 
ture by means of a “Student Prince 

ction.” 
aon entire student body of over 
1300 as well as executive officers 
and members of the faculty par- 
‘icipated in 
ie aivorsity’s most popular stu- 
dent who was to be kno 
nt Prince.” : 

se Dtige paper began its cam- 
paign three weeks in advance of 


nd every issue during 
isos’ featured a ban- 


the front page per- 


ining to the con 


this election to name) 


whas “The| 


| 


| 
| 
| 


! 


«The! standin 
the} cause 

t|such 

| however, the high-spot is the sen- 


test and picture. 


“KNICK KNACKS” FACTS 
FOR YOUR INFORMATION 


(Not for publication as written ) 


it is hard to pick out the out- 
e feature of this show be- 
all the specialties are of 


unusual merit. Perhaps, 


sational acrobatic act by the three 
Pasquali Brothers. If you have 
not already seen this trio you cer- 
tainly have five minutes of breath= 
less: enjoyment coming to. you. 
The eomedy act, Winfred and 
Mills,, negroes, is undoubtedly one 
of the best of its kind on the 
stage, fully equaling Glenn and 
Jenkins although entirely differ- 
ent in routine. Mildred and 
Muriel Lee, twins, are beautiful 
kids and have two fast and ex- 
cessively clever acrobatic routines, 
Miss Llora Hoffman, seen before 
in ‘Dance Caprice,’ needs no 
further comnient than stating that. 
her voice is as beautiful as ever. | 


‘|Golden Voice of Llora! 


Hoffman is ‘‘Knick- 
Knack” Hit 


“One of the finest and most 
powerful soprano voices that the 


sessed by Llora Hoffman, soloist 
this week at the Theatre 
in John Murray Anderson's stage 
| production, “Knick - Knacks,” 
which features the........Stage 
| Orchestra,’ according to Mr. An- 
derson. Miss Hoffman interrupt- 
ed a most successful concert 
eareer when she accepted an en- 
eagement with the first edition of 
“Artists and Models’’ at the Astor 
Theatre in New York and has been 
featured by the Shuberts in sey- 
eral succeeding editions of the 
same revue at the Winter Garden. 
It is therefore not surprising that 
her two numbers ih ‘“Knick- 
Knacks,"’ are being received with 
‘such acclaim at every perform- 


oe 


THAT'S ALL; NOW FOR A REST 


after the exercise, the dancer rests. She urges exe 


and at night. 


‘ ishion ’s Latest Decree: = ‘Must Be a Dimple in Every Knee’ Means Health and Better Sceneree! 


AX/LITTLE 
DIMPLES 


ng in the morning and the last thing at r 
rfect trim and also plenty of rest in hetwy 


Boston Craving Lmericen Stet 4 


and house managers thruout 


Managing Director of the Boston “Metropolitan,” Vernon 

The three men are all experts, and are selling the unit 
The above is a sample of an 8-column top-of-page 
d by the individual and combined thought and effort 


These Acrobats Turn 
Architects in Spare 
_ Time 


The Three Pasquali Brothers, 
probably the world’s greatest trio 
of acrobats, present their ap- 
plause-winning specialty at the 
ie wes Co Theatre this: week in = 
John Murray Anderson’s Publix 
stage production ‘‘Knick-Knacks.” 
The unusual breath-taking stunts 
accomplished by these men have 
never before been duplicated or 
even approached in (name of 
town). After headlining through- 
out the world for more tham thir- 
teen years the Pasquali Brothers" 
eame to America to reside five 
years ago. They started their own 
act in Russia eighteen years ago, 
after the death of their father, 
Alfred Pasquali, who astounded 
the world forty years ago with his 
introduction of the three-bar act, 
one of the most neck-risking — 
forms of acrobatics known to the 
profession. In addition -to being 
acrobatic performers Bibi, Wil-— 
liam and Harry, thirty-four, thir- 
ty-two and twenty-eight respect- 
ively, are architects and builders 
of considerable local reputation on 
| Long Island, New York, and many 
of the finest homes in that section 
peor designed and built by the 
rio. : 


Washington Finds Unit 
Shows Sure Fire 
News 


Sam Rubin, of Loew’s Palace, 
Washington, “rings the bell’’ once 
every week, and frequently more 
often, in each daily newspaper in 
Washington, either using home of- 
fice publicity material sent out 
ahead of the unit shows, or creat- 
ing better stuff himself. One 8- 
column picture and story that 
made the first page of the Wash- 
ington Herald shows a picture of 
some of the beauties in ““See-Saw,”’ 
tempted into “going wading’’ by 
the balmy spring air and charm of 
Rippling Rock Creek, ‘Hey-Hey” 
got a break in “The Times,’ by 
tieing up “Miss Sunshine” with a 
new kind of wardrobe trunk built 
in that city. Another ‘Hey! Hey!” 
break in the “‘Times’’ was an 8- 
column strip showing the cho- 
'rines selecting easter flowers. Mr. 
Rubin apparently has no difficulty 
in getting the newspaper staff 
photographers to shoot “spot- 
news’ pictures for him. ~ 


| 
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we RRA. GE a ste sea iden wae RoR ew a Se ee ee Metropolitan, Boston 


“sary Number next week the first “All-Contributors Number.” | 
~~ Let's have a few short stories, photos or ideas worthy of publica- 


: ‘On the first pr,e of this issue. 
on what you did last week to “yell Publix supremacy from the 


housetops!” : 


Sell Your 
Stage Show 


A Real Showman Profits From The Best Of Every Situation — And 
| FREEZING PLANTS 


“Leave no stone unturned to give Publix the 
high standing it holds in the world of theatres.” 


Publix O Opinion 
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BRING WINTER 
JOY TO THEATRE 


The modern de luxe motion 


| picture theatre is ‘credited with 
having developed a brand new 


manufacturing business and one 


I that is probably the fastest grow- 


ing industry in America. This 


Imnew business is the building of 


yentilating and refrigerating 
equipment and air conditioning 
machinery for the great new thea- 


itres that have been erected in the 
|larger cities, like the 
Itheatre in this city. 


The huge 
eost of operating these movie 
palaces calls for all: year opera- 
tion and the refrigerating or cool- 
ing system idea was the solution 
of the former summer depression 
problem. The Publix circuit of 
theatres alone has, during the 
past five years, invested over two 
and a half million dollars in ven- 


ME PROT ai en SS ct ten wid ies geen a ee ae ~..Shea’s Buffalo, Buffalo | 
Oscar Doob Michigan, Detroit | 
Art Schmidt Michigan, Detroit 
Ace Berry Indiana, Indianapolis | 
W. K. Hollander. . 2.20.2... ence see cs ce sent ecewewes ... Chicags, Chicago | 
Reeves Espy Ambassador, St. Louis 
Archie Baley Riviera, Omaha 
Lionel Wasson Capitol, Des Moines 
Lou Goldbert Denver, Denver 
R. Taranella Palace, Dallas | 
Robert Kelley 

Robert Hocks 

L. C. Furman 

Sidney Dannenberg 


Worth, Fort Worth { 
Metropolitan, Houston 
Alabama, Birmingham 
Jack Meredith Saenger, New Orleans 
Jack Chalman Howard, Atianta 
Seria FRET SS a ha cm oe Se SP ie eee ee ee ine Washington 
Howard Kingsmore 
Wallace Allen 
Hai Olver 
James Lopghborough 
fed Emerson 
Ea Hitchcock 
Frank Whitbeck 
Wm. McGrath 
Harland Fend 


Metropolitan, Los Angeles 
Seattle, Seattle 

Portiand, Portland 
Granada, San Francisco | 
State, Syracuse 

Allen, Cleveland 


tilating equipment for fifty of its 
theatres. This concern is at 


\present the biggest buyer of re- 


frigeration in the world, but with 
the development of the science it 
will not be long until the market 
spreads to include hotels, factories 
and stores. The cool theatre has 
given the publix an appreciation 
of comfort on hot days, and has 


Texas, San Antonio|shown that the success of any 


business depends upon intelligent 
service to the public. 


Stacked Old Shoes 


To Boost “*Circus’’ 


Manager L. E. Davidson used a 
street stumt that was a humdinger 
in advertising Charlie Chaplin in 
“The Circus” at the Publix Capi- 
tol Theatre, Sioux City, Iowa. 

Every employment agency in 
town was asked to inform all men 
to bring the Capitol theatre as 


| many worn out shoes as they could 


Publix Opinion First 
Anniversary April 23 


obtain and they would be reim- 
bursed at the rate of 5c per pair: 

When Davidson had his stock 
of worn-out shoes, he dumped 
them in a pile in front of the 


{theatre and stuck a sign in the 


imiddie reading, “100 PAIRS OF 


Next week YOUR “Publix Opinion”: will be one year old! 


A year ago, it was dedicated to you—to your job—to your 
theatre—to your future! You were asked to confide in it—to ask | 


questions of “Publix Opinion”—to give others the benefit of your | 


ideas and experiences thru the medium of its columns. 
Have you received any benefit from this publication? 


Did you use it to give service to your associates? 


We sincerely hope you have! Numerous letters and telegrams 
in the editor’s file indicate service far in excess of expectations for| 
its first year. And on the eve of a new milestone, it is the fond | 
hope of everyone in the Publix organization that its future will | 
find even greater opportunity to be of assistance: 

| 


You will note that each-de luxe theatre which presents the 
Publix unit-shows has an official spokesman for “Publix Opinion.” 
It is your privilege and duty each week to see he is given some | 
worthwhile suggestion or idea that will benefit the rest of the 
circuit, by being passed along thru publication. 

} 
| 


Next week is an ideal week to start. Let’s make the Anniver- 


tion for the benefit of ALL Publix. Do it today! Mail it special 
delivery!) Make it a glad response to Mr. Katz’s letter published 


Send in a worth-while campaign 


OLD SHOES—USED AND WORN 
OUT BY CHARLIE CHAPLIN IN 


IMAKING HIS NEWEST CyY- 


CLONE OF FUN ‘THE CIRCUS’ 
(TWO YEARS IN THE MAK- 
ING)—-NOW SHOWING.” 


Sports Brief 


LADIES AND GENTLEMEN— 
In this corner we have Alfred 
Fitzgerald Jones who last week 
leaped into fistic prominence in 
the Golden Gloves Amateur Tour- 
mament conducted by The New 
York Daily News. The golden 
grin Albert is flashing here was 
born right after he knocked sev- 
eral other “Golden Glovers’ for 
a loop, About six years ago Al- 
bert came to the Rialto, New 
York, for a fob. He weighed 
about seventy-two pounds then 
but now tips the beam at 126 
ringside. He’s now at the Para- 
mount. ~ i Asie hy. 


Forgets 


Vol. II, Publix Opinion 


City 


New Haven 

Boston Metropolitan 
New York ......Paramount 
Washington ..Loew’s Palace 
Baltimore ..Loew’s Century 
Pittsburgh ....Loew’s Penn 
Syracuse 
Buffalo 
Detroit . 
Cleveland 
Columbus 
Indianapolis . 

St. Louis 

Kansas City. Loew’s Midland 
Chicago 
Chicago 
Chicago 
Minneapolis 
Seattle 
Portland .. 
San Francisco 
Los Angeles . 
Denver ..... 
Omaha. ..........- Riviets 
Des Moines ........Capitol 
Dadlas .c3: ¢ 

Fort Worth .. 

San Antonio 

Houston Metropolitan 
New Orleans ......Saenger 
Birmingham Alabama 
Atlanta ..... 


Michigan 
..-Loew’s Allen 
Ohio 


... .Minnesota 
....-Seattle 
. Portland 


UNIT 
Kat~Kabaret 


Swanee Moon , 
Rah! Rah! Rah! 
Knick Knacks . 
Rio Romance, 
Sun Shades .... 
Gallopin On .. 
Hula Blues , 
Araby 3342 
Roman Nights 
Pagoda Land 
Takachance .. 
Steps and Stepper 
Gems fis 
Milady’s Fans . 
Tick Tock .,, 
Fast Mail .... i 
Havana ....«. sane 
Blue Plate .....0 
Treasure Ships .. 
Mikado of Jazz 
Russian Revels 
High Sights ... 
Merry Widow . 


Publix Revue / 
Steppin’ High . 


*Indicates the issue of Publix Opinion, Vol. 2, in 
that particular stage production is listed. ty 


WHIRLING ARO 


E. J. Bresendine has been added to the publiel 
Riviera Theatre in Omaha. Mr. Bresendine is a form 


Arthur W. Baker has been appointed manager ot 


Denver, Colorado. 
é 


A. J. Hamilton has been assigned as manager 
Theatre, New Bedford, Mass., relieving W. F. # 
ferred to the Broadway Theatre, Chelsea, Mass. 


C. F. Millett, formerly of the Broadway,” Chel ' 


assigned to replace Mr. Somes, 
Pawtucket. 


resigned, at the 


F. L. Shea, formerly assistant manager at the “Cat 
has been assigned to the Strand Theatre, Brockton! 


J. J. Dempsey, resigned. 


Al Evans, former stage band leader at Omaha 
is temporarily assigned at the “Ohio” in Colum 


leader. 


Joey Kay, formerly stage band leader at the 
Iil., has been signed by Publix and sent to La 


Kansas City, in the same capacity. 


“Stubby” Gordon, formerly first saxophonist # 
in Cleveland has been elevated to the rank pip 


that theatre, replacing Al Evans. 


Louis’ Finske formerly assistant man 
P } 
been made assistant manager and director a bi 
ing at the “Alabama” in Birmingham. He 
incidentally, according to District Manager Hill. 


David Lipton, of the Balaban & Kats 
staff, has been given complete charge of th 
licity of all of the Lubliner & Tring theatres 
to supervision of several of the Balaban & 


Mr. 8. P. Whiting of the Real 
pointed District Representative of that a 
in Boston, where he will concentrate 
generally handle all real estate activity 
The appointment is effective as of April 


